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Company Profile

GundogsOnline.com was founded
in 1999 and has grown to serve
millions of visitors each year.

The mission of GundogsOnline.
com is to help owners get the
most from their hunting dogs.

To that end, GundogsOnline.com
provides visitors with hundreds of
free articles, videos and tips on
training and caring for their gun
dogs from the industry’s leading
outdoor writers, breeders and
trainers. In addition to providing
visitors with great content,
GundogsOnline.com also sells all
the products necessary to get the
job done.

Today, GundogsOnline.com ranks
among the top results in all the
major search engines for nearly
every keyword relating to hunting
dogs - whether you’re searching
for “Hunting Dogs”, “Gun Dogs”,
“Bird Dogs” or “Hunting Dog
Training” - GundogsOnline.com
will be in the top results in all the
major search engines.

However, our marketing effort
don’t stop with the Search
Engines. Today customers can
find GundogsOnline.com in
numerous magazines, mail order
catalogs and television segments
like Benelli's American Bird
Hunter with Tom Knapp. It's
our commitment to continual
branding that has separated us
from the pack and will continue
to do so as we head into the
future.

GundogsOnline.com works
closely with all of our advertising
clients to help integrate Internet
advertising into their marketing
plan.

GundogsOnline.com is committed
to maximizing clients’ advertising
dollars by utilizing technologies
that facilitate reporting. Our
online ad campaigns allow clients
the ability to test and measure
multiple ads to find the best
creative for our audience. By
working with GundogsOnline.
com, clients can extend the
reach of traditional marketing

by building an online advertising
campaign that matches their
corporate image.

When you advertise with
GundogsOnline.com you know
you are reaching a targeted
audience with a desire to learn
more about training / caring for
hunting dogs and who have a
proven track record of purchasing
hunting dog related supplies.
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Number One Site
on the Internet for
Hunting Dog Owners

Over a Million Page
Views Each Month

43%b of our Visitors
are Returning Visitors

Hundreds of Free
Articles, Videos and
Tips on Training and

Caring for Hunting
Dogs

Today,
GundogsOnline.com
ranks among the top

results in all the major
search engines for
nearly all keywords
related to hunting
dogs.

Magazines, Mail
Order Catalogs and
Television are other

ways GundogsOnline.
com continues to
attract new targeted
visitors to
their site.




Audience Profile

About Our Reader:

Avg. age: - 41 years old

Male population: - 91%

Married: - 82%

Avg. annual household income: - $67,671
Owns a personal computer - 97%

Educational status (highest achieved):
Graduated high school - 33%

Attended college - 22%

Graduated college - 45%

Man’s Best Friend:
Readers who own dogs - 96%
Avg. number of dogs owned - 2.7

Plan on purchasing a dog in the next year - 22.5%

Plan to breed in the next year - 21%

Active Participants:
AKC Field Trial - 18%
UKC Field Trial - 11%
AKC Hunting Test - 19%

Hunting Pleasure:

Avg. # of days hunting / year - 32

Avg. # of days out-of-state hunting / year - 8
Avg. # of hunts on a preserve per year - 7

Avg. annual cost associated with hunting - $4,650
Upland hunter only - 14%

Waterfowl hunter only - 7%

Upland and waterfowl hunter - 79%

Types of birds hunted (multiples):
Grouse - 63%

Woodcock - 67%

Pheasant - 94%

Waterfowl - 42%

Dog Care:
Avg. annual cost associated with dog food - $674
Avg. annual cost associated with dog care - $293

Dogs are housed:

Inside - 43%

Outside - 21%

Both inside and outside - 35%

Training:

Readers who use professional trainers - 32%
Readers who train alone - 59%

Readers who train with a club - 41%

Avg. time spent training dogs/year - 247 hours

G UNDOGS :

ONI_I

Training equipment currently owned:
How-To Training Books - 79%
Instructional Training Videos - 32%
Plastic/Canvas Training Dummies - 67%
Electronic Bird/Dummy Launcher - 15%
Training Check Cord - 61%

Electronic Training Collar - 36%

Plan to purchase equip. in the next year - 49%
Avg. annual cost assoc. w/ training equip. - $145

Outdoor Gear - Plan to purchase the following
outdoor gear in the next year:

Hunting Boots - 51%

Hunting Trousers/Shirts - 43%

Hunting Coat/Vest - 34%

Hunting Decoys - 21%

Hunting Calls - 23%

Avg. annual cost assoc. with outdoor gear - $378

Use the following retailer to purchase out-
door-related products:

Mail Order / Internet - 72%

Sporting Goods Store - 78%

Discount Store - 49%

Specialty Store - 26%

Firearms and Ammunition:
Average number of firearms currently owned - 3.5

Type of firearm(s) owned:
Shotgun - 96%

Handgun - 59%

Small Game Rifle - 67%

Big Game Rifle - 63%

Black Powder Gun - 19%
Blank/Training Gun - 39%
Air Rifle/BB/Pellet Gun - 49%

Plan to purchase a shotgun in next year - 32%
Plan to purchase shotgun shells in next year - 89%
Reload ammunition - 53%

Avg. annual cost of firearms + ammunition - $579




Site Traffic

GundogsOnline.com has experienced tremendous growth over the last NI_I
10 years as a result of strong search engine rankings and aggressive
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online and off-line marketing (including direct mail catalog, magazine
ads, sponsorship of related events and television).

Traffic Report - http://www.gundogsonline.com
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GundogsOnline.com continues to grow

in readership as approximately 40%

of their visitors each month are return
visitors. GundogsOnline.com videos and
articles are often sought after by gun dog
enthusiasts as reference material when
training and caring for their hunting dog.

As more and more sportsmen turn to
the Internet for the most up to date
information on products and training
techniques, GundogsOnline.com is
positioned well to effectively reach these
individuals and influence their buying
decisions.
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Advertising Types

(See pages 6-11 for examples)

Traditional Advertising Types

In-Package Inserts

Insert your product literature into orders shipped
directly from GundogsOnline.com. Sold in lots of
1,000 pieces.

Video Ads

Video Ads do not expire and visitors can watch
these videos for years to come. Distributed to
partner and social media sites, as well.

Video - Billboards

Display your logo and tag line on the opening
and closing billboards of the online video
segments.

Video - Commercials

Run a 30 second long video spot inserted into
our online video segments. Ad will be played
prior to the video.

Internet Radio
Have a 30 second long audio spot inserted into

online radio streams. Ad will be played immediately

after the show introduction and again at the end of

the show. No scheduled expiration and visitors can

listen to these shows in the future.

Printed Catalog - Preferred Page Placement
Position your product on a preferred page of

the GundogsOnline.com printed catalog. Pages
available; Front Cover, Back Cover, Inside Front
Cover, Inside Back Cover and Center Spread.
Distributed to 60,000 customers annually.

G unDoGs |
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Online Advertising Types

Drop Down Ads

Display your ad on the GundogsOnline.com home
page and on other selected pages. The animation
on these ads leads to high conversion rates.
Excellent ads to drive readers to special offers or
help brand your product. Displayed a minimum of
180,000 times / year.

Banner Ads

Placed along the top of each page for maximum
visibility. Banner Ads are a great choice for
branding. Displayed a minimum of 250,000 times /
year.

Block Ads

Placed on either the right or left side of the site,
these are excellent ads to drive readers to special
offers or help brand your product. Displayed a
minimum of 250,000 times / year.

Monthly eNewsletter

Include your product or special offer in the
GundogsOnline.com eNewsletter which is emailed
to our customers and runs on our site throughout
the month. Distributed to over 75,000 customers.

Featured /7 New Products - Home Page -
Display your products on the GundogsOnline.com
home page under the “Featured Products” and
“New Products” tab.

First in Category - Product Placement -
Have your entire product line displayed first
in its respective category/department on
GundogsOnline.com.

Video Product Review - The GundogsOnline.
com editorial staff will produce a high quality
professional video reviewing the features and
benefits of your product. Video may be used on
your site and will be distributed to partner and
social media sites, as well.

Sponsors and Partners Advertising Tools (see page 13)

Television - Product Positioning - Have your
company’s product used and mentioned (when
reasonable) during GundogsOnline.com television
segments.

On-Hold Message - Phone System - Have a 15
second long audio spot played during the on-hold
message on the GundogsOnline.com’s toll-free
phone system.

Partner Logo - Have your company’s logo
displayed on the footer of every page on
GundogsOnline.com.

Email Signature - Include your company’s
logo, tag-line and link in all one-on-one email
correspondences with GundogsOnline.com
customers.
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Ad Placement (Home Page)

(Perfect placement for every style and budget)

1. Drop Down Ads

Display your ad on the
GundogsOnline.com home page
and on other selected pages.
The animation on these ads
leads to high conversion rates.
Excellent ads to drive readers to
special offers or help brand your
product. Displayed a minimum of
180,000 times / year.

2. Banner Ads

Placed along the top of each
page for maximum visibility.
Banner Ads are a great choice for
branding. Displayed a minimum
of 250,000 times / year.

3. Block Ads

Placed on either the right or

left side of the site, these are
excellent ads to drive readers to
special offers or help brand your
product. Displayed a minimum of
250,000 times / year.

4. Video Billboards

Display your logo and tag line
on the opening and closing
billboards of the online video
segments.

5. Video Commercials

Run a 30 second long video spot
inserted into our online video
segments. Ad will be played prior
to the video.

Please note - Video Ads do not
expire and visitors can watch
these videos for years to come.
Distributed to partner and social
media sites, as well.

6. Featured Products

Display your products on the
GundogsOnline.com home page
under the “Featured Products”
and “New Products” tab.

7. Partner Logo - Have your
company’s logo displayed on
the footer of every page on
GundogsOnline.com.
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Video Tips, Talk Radio - Windows Internet Explorer
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Commitied o being the internet's best spurce of hunting dog supplies and information relating ta hunfing dogs.

Supplies | Hunfing Dog Supplies | Hunting | Shooting Supplies | Shopping Guides |
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SEE THE DIFFERENCE

Establishing a Solid Quartering Pattern - An Interview with.
David Lauber

by Geaftay & Engljsh
Lastissue we spent fime talking with David Lauber, regardir

|
of 10 gunfire dur
isstie we will confinue our talk, but step back a bit and tal
about establishing a strong guartering pattern before sho,
overthe dog and eventually steadying a young spaniel.
{Bontintis)

Deluxe Retriev-R-  Tri-Tronics Sport  Boyt Gun Dog

[ Hot Produts | [ New ttems | [ Giftdeas || Clearance |

i ,\mrna,‘, s [ WarketPlaceAds | Trainer Dummy  Basic G3 with FREE Water Bucket-
v Pt Riirers o Launcher Kit Holster D18
difficult, especially when you

need o apply Cick
less pressure, ease up on

requirements, shorten the Upload Your

CorTott $124.95 $238.00 $20.95
rTatts "
lack exparience. When 3 2og ar oL —
does not respond. do you urabie. Safe. Ramovable, o

sessian, or perhaps bear Pet's Picture | S I
“"”“R:"E‘U‘EW Inying until he e GundogsOniine  Dokken Dead Fowd Gunners Up Son ?;;czn%?‘ ur
Qets fi? Even ex Training Kit Trainer - Mallard OF A Gun

izinets sa Rt 1) e $128.55 $24.09 Launcher

read a dog thatis doing

nothing, Zeinie: & KENNELDECK'] $325.00

Southern Doves, A Legacy of

Tradition

by R Migrael DiLulis websita you will
The breeze woke me from my. = Going Live With Several New Web Features find hundreds of
semi-sleep-ike state. The CLICK HERE » Bid on a Two-Person Argentina Dove Hunt! arficles, videos
heat ( Here) » California Governor Vetoes Pro-Hunting Bills andtips on

dissipate, although, the sun = President-Elect Obama's Secretary of the Interier training gun dogs.

= New Jersey Legislation Allowing Sunday Bow Hunting Moves ~ We are also proud of the fact that we offer

was still high inthe late
afermoon sk Througn the QuALITY Foriad cver 1,720 huniing deg raining fteme i our
shimmering mirage-like SP T N « Longtime Friend of USSA Honored by Mississippl State store. We understand that choosing tha right
waves, | could see twa camo- ORT! q University products or finding the right information to
clad hunters taking-up their DO « Getlnvolved in Workplace Campaigns To Benefit train your hunting dog can be difficult. That's
positin across the field. My G CGonservation ' why |Invite you to call us at 1-866-448-5364
two female English Springer. p RINTS « Hunter's Choice Award for America's Best Loofing Deer to talk ta one of our bird dog experts. Your
‘Spaniels “Bess” and “Flo,” + PETACalls on Arizona Govemor to Ban Hunting for Those phone call will be answered by 3 fellow
lying one on each side. had {Advertise Here) Under 18 sportsman wha is eagerto help you. It's our
CL AT « HSUS Calls for National Lead Ammo Ban goal to assistyou in finding the right
shade was available. | leaned = Sportsmen Wary of Obama Admin Hiring Questionnaire products or information {0 help you take your
ot hayar wateh Itwas « Stop the Seatlle Gun Ban oun dog to the nex lsvel.

nearly 4 p.m., the magic hour was approaching. the skywould  (View News Archive)
soon be full of doves. | would have plenty of targets and the
dogs, hopefully would have birds to refrieve.

Thank you,
Geoffrey 4 English
Centinue} | raterfaw Gillde | Founder and Editor-n-Chief

Canada Geese

Canada geese are the most comman and identifiable goose.
The head and neck are long, with a notable white face paich. Bill,
legs, and feet are also black The black rump has a while V, and
the undertail coverts and belly are white. The wings and back are:
n. and the breast 1o light gray with buff
us. lips. Sexes are similar.

Orthopedic Foundation for Animals (OFA)
The Orthapedic Foundaion fer Animals
(OFA), established in 1956, is a non-profit
organization established to assist breeders
in identifying canines with hip dysplasia.
Since its Inception, the OFA's focus has.
expanded to include numerous additional

A hereditary concerns (i e. craniomandibular
Lt ren St elbow and patell;

efiL). iCantinis)

o:pm our Partners.
i

L
g 5 é’»E ... .4 {Cortinoal

# Tn-Tronics » Etch-Marc + ProEars e+ Electranic Collar Buyers’ Guide

» SporDOG » Dokken « Randolph Engineering o Electronic Hearing Profection Buyers Guide

» Doglra * Gunners-Up s Foiles s Whatin the World is the Tri-Tronics G2 EXP?

« Innotek » Zinger Winger « Real Geese e Bird Launchers and Dummy Launchers - Buyers Guide
» DT Systems. » Retriev-R-Trainer * Tim Grounds * DogFences

Ef oTmicC C C ADVERTISE CONTACT US u GS
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1. Monthly eNewsletter
Include your product or special offer in the GundogsOnline.com eNewsletter which is emailed to our
customers and runs on our site throughout the month. Distributed to over 75,000 customers.

& Reminder - This Month's Specials at GunDogsOnline.com Ead
File Edit Yiew Tools Message Help Ry

¢ & v 5 X | QO O W
Reply  Reply &l Forward Print Delete Frevinds  Mest | Addresses
From: newsletter@aUndogsOnline com
‘Date: wgdnesdav, January 14, 2009 3:14 A
To: genalish@gundogsonline, com
‘Subject:  Reminder - This Manth's Specials at GunDogsOnline.com

|

cs Pro 500 G2 EXP : ot yslems ir Launchers

DT Systerns Bird
Launchers -
'Easy Load'trap
door makes itthe
easiest pop hox
on the market to
load,

'31 \ has been designed for the serious

\\“‘- mma,,_-J trainer orthose that want the ultimate that
atraining collar has to offer. The Pra
5002 collar has 18 levels of momentary
and continuous stimulation and a tane
only setting.

\ “t “ \" The Tri-Tronics Pro 500 G2 EXP Collar

Order Now:
$509.00 !

{I N-STOCK

Kalispel Folding Dog Crate

& Tri-Tronics Etch-Marc Pro Ears

o SpofDOG e [Dokken = Randolph Engineering

o Dogtra o Gunners-Up e Foiles The Kalispel Folding
s [nnotek s Zinger Winger s Real Geese Dog Crate is ahe of
o [OT Systerns e Retriewv-R-Trainer = Tim Grounds the first all aluminum
& Bumper Boy dog crate that folds

down for easy

Ve are committed to carrying only the finest brands of hunting dog transportation and

supplies. Please have a complete IIrjE.o"fTrI—Trﬁn'rcs_SquDOG .D'uqtré storage.
nhotek and DT Systems dog training collars. Ye also have some hard to Orctar Now
fine hurting dog supplies, browse these fine brands and call us ifyou .

- : Starting at:

need help'selectirig the correct products to train your gun dog.

{ IN-STOCK $489.00

&
b




Ad Placement (Video Ads) GUNDO
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1. Video Ads

Video Ads do not expire and visitors can watch these videos for years to come. Distributed to partner and
social media sites (YouTube.com, MySpace.com, Facebook.com, Google Video , Yahoo Video, etc.), as well.

Duck Calling with Dave Hochman More Field Tips and Tactics

Duck Calling with Dave Hochman — Listen as Dave
Hochman explains and demonstrates all the basic calls
used while duck hunting.

Field Tips On Shooting with Tim Grounds and Tim Bradley
— Tim Grounds takes the time to talk about some shooting
tips atthe 2008 SHOT Show, and is joined by friend, and
expert shooter Tim Bradley.

Using Silhouette Decoys with Darrel Wise — Listen as
Darrel Wise, inventor of Reel-Geese decoys, explains
some of the befefits involved in hunting with silhouette style
decoys.

Using a Dog Blind by Shawn Stahl — Listen as Shawn
Stahl explains why he chooses to use a dog blind while
field hunting for waterfowl, and how he trains his dog to

ctawin it

Video - Billboards
Display your logo and tag line on the opening and closing billboards of the online video segments.

Video - Commercials
Run a 30 second long video spot inserted into our online video segments. Ad will be played prior to the
video.
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1. Video Product Reviews
The GundogsOnline.com editorial staff will produce a high quality professional video reviewing the features

and benefits of your product. Video may be used on your site and will be distributed to partner and social
media sites, as well.

Product Reviews

Kalispel Folding Dog Crate

Geoff English visits with Mark Taverniti from Kalispel Case Line at
the 2008 SHOT Show and discusses the new folding dog crate. This
is a fantastic, durable crate that is perfect for someone traveling
with their dog, or doesn’t want to leave the crate in the back of an

open truck.
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1. Internet Radio

these shows in the future.

/= Gun Dog Talk Radio - Hunting Dog Podcasts - Windows Internet Explorer

G@ - |E hittp:/ fuwwe. gundogsonline, comjradiof iﬁ[@ ‘E |Gac-gle

DON'T BE FOOLED
BY IMITATIONS!

Interviews
Our goal is to provide you with the best possible interviews from leading professionals in the hunting industry 50 you can stay on top of new field
fips and tactics, new products and just plain industry news. If you have a suggestion for a topic or an individual we should contact please email us

at support@Gundogs”, ~om.
Interviews o

Hunter Grounds - 2008 World Goose Calling .
Champion More Interviews

Hunter Grounds - 2008 World Goose Calling Champion —
Listen as Hunter Grounds talks about what he does to
keep himself busy during the off season, as well as ready

_,__&:5 4 : y for upcoming competitions.

Keeping Your Dog Ready For The Field by Shawn Stahl —

- and ready to go nexttime you hitthe field this season.

|
j 5 " % o= or chasing waterfow.

upland loads for the upcoming 2008 fall season.

Hunter Grounds talks about winning the 2008 World Goose Calling
Championships, how he practices for competition and the field,
and what he does during the off season.

Welcome Back Geoffrey - Logoff | Account Info

Listen to some greattips on how to keep your dog in shape

Have a 30 second long audio spot inserted into online radio streams. Ad will be played immediately after
the show introduction and again at the end of the show. No scheduled expiration and visitors can listen to

fGrHoms v [ Feed (1 @mPrnt v b Page v (fTook v

V ¢ 1 Kelley Powers - The Off-Season — Listen to what
/ | 3 -| Champion of Champions goose caller Kelley Powers does
# , during the off season when he's not calling in competitions

A Review Of Upland Loads From Federal Ammunition — A
full review of all Federal Ammunition’s lead, and non-toxic

-10-
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Visit us online - 24 hours a day:
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Printed Catalog - Preferred Page Placement
Position your product on a preferred page of the
GundogsOnline.com printed catalog. Pages available;
Front Cover, Back Cover, Inside Front Cover, Inside
Back Cover and Center Spread. Distributed to 60,000
customers annually.

Ad Placement (Pr
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Web Reporting

GundogsOnline.com is committed to maximizing our clients’ advertising
dollars by utilizing technologies that facilitate real-time reporting.

Our online ad campaigns allow clients the ability to test and measure
multiple ads to find the best creative for our audience. Ads can be
paused or replaced in real-time. No more waiting for the next printed
issue to come out before testing a new advertising campaign.

Web Reporting
Traffic Report: ©

WebAd Campaign Name:

el sskagiy st b e

Target: Classifieds.asp

Weight: 15,000 Impressions / Month

[webads I Status || pisplayed I Clicks [ click Rate
Your Ao Here
September 2007 Active 44,067 207 0.47%
October 2007 Active 17,744 85 0.48%
November 2007 Active 28,892 128 0.44%
December 2007 Active 33,779 144 0.43%
January 2008 Active 40,623 187 0.46%
February 2008 Active 36,845 147 0.40%
March 2008 Active 36,220 158 0.44%
April 2008 Active 32,443 115 0.35%
May 2008 Active 30,928 85 0.27%
June 2008 Active 26,636 91 0.34%
July 2008 Active 29,211 100 0.34%
August 2008 Active 21,664 67 0.31%
September 2008 Active 35,032 73 0.21%
October 2008 Active 37,395 78 0.21%
November 2008 Active 42,302 109 0.26%
December 2008 Active 49,112 136 0.28%
January 2009 Active 23,255 55 0.24%

TOTAL 566,148 1,965 0.35%

When advertising on sites that offer you tools to monitor the number of times your ad was displayed and
the number of clicks you received, you can quickly compare one ad to another and see which is more
effective at getting the user to take action.
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2009 Advertising Rate Card

Advertiser

Ad Type (3 mo./6 mo./12 mo.) Sponsor Partner
Banner Ads (Displayed 250,000/yr.) $350/$600/$1000 Included Included
Block Ads (Displayed 250,000/yr.) $350/$600/$1000 N/A N/A
Video Billboards $350/video segment | 3 Included 6 Included
Internet Radio Commercial $150/radio spot 3 Included 6 Included
Monthly eNewsletter (Distributed 75,000) $450/newsletter 2 Included 3 Included

In Package Inserts (Sold in lots of 1,000)

$250/1,000 inserts

5,000 inserts

12,000 inserts

Video Product Reviews 1 Included 3 Included
Featured Products - Home Page Included Included
Drop Down Ad (Displayed 180,000/yr.) $1000/$1750/$3000 Included
On-Hold Message - Phone System Included
First-In Category Product Placement Included
Partner Logo Included
Television Product Positioning Included
Email Signature Included
Catalog Preferred Page Placement Call

Video Commercials Call

Price Call Call

Rates are in U. S. Dollars, 15% agency discount is applicable for recognized agencies.

Payment: Prepayment is required by all first time advertisers. Master Card, Visa, Discover and

American Express are accepted.

For more details contact Geoffrey English at 1-866-448-6364 x344.
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